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Global broadcast reach 272 million households  

Total Media Clippings 
9 clippings 

Potential reach of 9.2 million 

Video views 224,000++ 

AJE social media 

4 Facebook posts reached 

271,944 people, with 1,946 

likes, shares and comments  

Twitter reach 50+ tweets 

Markets covered 
Nigeria, South Africa, France, 

MENA, UK, Malaysia,  

Sentiment 100% positive 

Highlights 

Sunday Times highlights, 

NeeHao UK, Oslo Times, BFM 

Radio, DSTV 

▪ Objective:  

▪ Publicise series in key markets across the world 

▪ Tactics:  

▪ Pitched to key markets for editorial and TV Highlights 

▪ Press release distributed globally 

▪ Results:  

▪ 9 media clippings, with potential each of 9.2 million +, 

including with some strong editorial placements; Sunday 

Times South Africa, NeeHao UK, Oslo Times and more 

▪ 224,000 views of the films, 270,000++ people reached on 

social media and 2000 engaged. 

▪ Most markets had pick up – Australia and India media did not 

show interest as not relevant 

 

Summary 



▪ Video views totalled over 25,000 (Youtube not available, website only) 

Channel Episode 1 Episode 2 Episode 3 

AJE website 12,153 7,671 5,400 

TOTAL 25,224 ++ (still going) 

Online views of the film 



AJE and AJPR: Facebook 
 ▪ 4 Facebook posts reached 271,944 people, with 1,946 likes, shares and comments  



Total media pick up 
 

Outlet Circulation Country Outlet Type Headline 

DSTV.com 1.5 million South Africa Online 
Marco Polo’s Epic Journey to Premiere on Al Jazeera 

 

Sunday Times 3.8 million South Africa Print TV Highlights 

Talkmedia Nigeria 382,000 Nigeria Online Marco Polo’s Epic Journey to Premiere on Al Jazeera 

BFM 89.9 NA Malaysia Radio Interview  

Al Wihda 100,000 MENA Online Epic Journey of Marco Polo to Premiere on Al Jazeera 

NeeHao.com 80,000 UK Online Epic Journey of Marco Polo 

TVGuide.co.uk 3.4 million UK Online Marco Polo: A Very Modern Journey 

The Oslo Times NA Norway Online Print Marco Polo: A Very Modern Journey 

Toursfr.com NA France Blog Epic Journey of Marco Polo to Premiere on Al Jazeera 

Total potential reach: 9.2 million + 

▪ Total potential reach of all publicity outside of the AJE global broadcast is 9.2 million 

http://www.bfm.my/


Media pick up - UK 



Media pick up - UK 



Media pick up - Africa 

Sunday Times TV listings is a premiere 

placement 



Media pick up - Africa 



Media pick up - Africa 



Media pick up –Europe 

▪ French website: http://www.toujoursfr.com/actualites/epic-journey-of-marco-polo-to-premiere-on-al-jazeera 

▪ Oslo Times 

 

 

 



Media pick up – Asia, Middle East 

▪ Malaysia Radio interview for Sun Shuyun: BFM 89.9, the business radio station based in Kuala Lumpur, Malaysia, speak to experts 
to explore issues on culture, education, politics and economics - interview the filmmaker of the upcoming Marco Polo series. 

▪ Al Wihda online 

 

 

 

http://www.bfm.my/
http://www.bfm.my/


AJE Top Tweets and links 
 

▪ 50+ tweets sent in English 



AJE and AJPR: Facebook 
 ▪ 4 Facebook posts reached 271,944 people, with 1,946 likes, shares and comments  

 


